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*  Now that you have collected all your empirical data, what should you do with the material?
®* How do | analyse it2 2 Lecture 2 & Lecture 7 ©
®* How do | present & report it2 = Exactly what you will learn during this ZUB ©

Read through this slides on your own responsibility and take what you need for your final presentation like

when at a buffet restaurant.

O © Melanie Hense 3
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Option 1: Powerpoint Presentation

Option 2: Research Poster

Independent from which of these options you choose, there are some aspects you should pay special

attention to. These will be presented in the following slides.

© Melanie Hense 4
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The tough thing about academic presentations?

Finding the balance between being creative & being analytical. © Melanie Hense 5
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What should be included:

Title
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Short Introduction to your Research Topic

* Presentation of your Qualitative Research

Research Question & Research Method

Sampling

Field Setting ( = how you conducted your interviews)
Overview of the analysis method & category system

Key Results (incl. key quotes & tables)

* Presentation of your Quantitative Research

Hypotheses & Research Method
Sampling

Field Setting

Overview of the analysis method
Key Results (incl. tables/graphs)

- see the file with the instructions for the quantitative tasks

Comparison of the two approaches (differences in research approach, results, etc.) & Conclusion

© Melanie Hense 6
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Make sure that your audience clearly knows your research objective & questions!

What were you trying to find out with your research and why?¢

© Melanie Hense 7
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»The goal of an oral presentation is not to provide a detailed discussion of every
aspect of the project; it's about paring back your research to tell a concise story,

organised around a central argument®.

(Braun and Clarke 2013, 318).

© Melanie Hense 8
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Make sure to clearly state how you came to your results

(how you summarized/clustered your data).

Qualitative: Category System + Interpretative Summary

Quantitative: Descriptive & Inferential Statistics

© Melanie Hense 10
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Tips & Tricks when presenting academic results
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Present your data/results vividly & be creative!
Present key quotes (qualitative research)
and tables/charts showing the most important results

(quantitative).

Provide your audience with a clear ,,story-line".

© Melanie Hense 11
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Tips & Tricks when presenting academic results

Be careful not to overload your presentation with data.

You are presenting results, not data.
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But still always refer to your data.

Why did you make what conclusion / on what did

you base which assumption?

© Melanie Hense 13
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Interpret and analyse your results.

What does the data actually tell you?

© Melanie Hense 14
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Always bring your result in connection with your research question / reserach objective!

What does the data/ do the results mean in the context of your research questions?

Research ~

-

Question

W1

‘ © Melanie Hense 15
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Make sure to clearly differentiate between your qualitative and quanitative results before

summarizing the two.

© Melanie Hense 16
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Summarize what the results of your two
studies tell you:
i.e. how they complement each other, how

they differentiate, etc.

© Melanie Hense 17
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Don‘t forget that your audience doesn‘t know as much about your research as you do.
Make sure to communicate very clearly. Although something might make sense in your head, it doesn‘t

automatically make sense to others not knowing a lot about your research.

© Melanie Hense 18
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Make sure to finally answer your research questions.

© Melanie Hense 19
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State the limitations of your research & give an outlook on future research.

© Melanie Hense 20
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Be prepared to answer specific questions about your method, results, conclusion etc.

© Melanie Hense 21
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.... 7 Tips according to the Schwartzberg (2020) published on the website of the Harvard
Business Review

1) Make sure your data can be seen

2) Focus most on the points your data illustrates

3) Share one — and only one — major point from each chart
4) Label chart components clearly

5) Visually highlight “Aha!” zones

6) Write a slide title that reinforces the data’s point

7) Present to your audience, not to your data

Further explanation see: https://hbr.org/2020/02 /present-your-data-like-a-pro

© Melanie Hense 22
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Last but not least: Formalities (Trimmel 2009, 23)

* Pay attention to the right font size (not too small!)

* Sans serif fonts are easier to read (in short texts).

* Structuring through formatting (italics, bold, colour, size)
* Structure clearly (max. 3-4 levels)

* Lighten up the presentation with pictures/drawings

* Make strokes thick enough (font may be in bold)

* Make frames etc., if any, consistent

* Do not put too much information on one slide

* Avoid too many effects (use animations sparingly)

FACHHOCHSCHULE
Austrian Network for Higher Education

University of Applied Sciences

© Severin Maurer 23
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Poster Presentations

© Melanie Hense 24



Poster Presentation

FACHHOCHSCHULE

Austrian Network for Higher Education

* Some prefer presenting empirical results on the basis of a research poster. This University of Applied Sciences

is a very common practise in the scientific community & more fun!

* Resulst are creatively presented on only one poster instead of various slides.

* If you choose this option for your presentation make sure to still include all —

relevant information (see slide 6) in a structured & meaningful manner!

“The trick of a poster is to catch the eye of the viewer”
(Russell et al., 1996 cited in Braun and Clarke 2013, 320)

© Melanie Hense 25
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CAN CREATIVE MEDIA METHODS BE USED TO CHALLENGE PERCEPTIONS?

b

INTRODUCTION

Realign |s a practice-based research project that aimed to tackle
the stigma surrounding schizophrenia in Irish madia using
creative media methods. The project, which consists of three
stages - educate, raise awareness and destigmatise - presents
schizophrenia in an informed and creative way.

Explormg the theme of hyper labelling, we discovered that

terminology or labels often carry a stigma. “Schizophrenia® and
associated words are widely misused in news and social media,
misrepresented in entertainment media and misunderstood
by the general public. This creates serlous stigma surrounding
the condition, which is so intrusive that people living with
schizophrenia consider it to be ancther symptom.

Education is achieved through an animated infographic which
prasants the key facts about schlwphuma The mjo:l then raises

through and that depict
the real lives of those living with schizophrenia. The final stage is
destigmatisation, which is a short video that allows the stories of
those living with schizophrenia to be heard.

r FINDINGS 1

Raalign aims to

Kevin Carolan, Thomas Noone, Julia Walsh, Nadia Williams
B.A. (Hons.) © icati

in Creative
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68.6% 60.2% “Schizo” or “Crazy™
Didn’t know what

schizophrenia was  primary source of i

100% hide their diagnosis =S

Say entertainment media is their Were lln m;;:h:amman labals

= 53.5% don't tell people they

have schizophrenia
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Madia Analysis:
News Media (Jan 2012 - Dec 2016)
400 articles

Social Madia (2012-2018)
Public Facebook pasts

@nline Survey of Publics Perceptions
118 responses

= & Focus Groups -
Dundalk (5th Aprilf24th May 2017)
oz Dreghada (18th April 20070

User Testing e
Marshes Shopping Centre (22nd May)
Dundalk Suppart Group (24th May)

CONCLUSION

Realign found that the three stage process
did challenge peoples percaptions
surrounding schizophrenia.

‘We found an increase in understanding of
the condition when users were exposed to
the infagraphic.

Furthermore, the level of empathy and
acceptance increased when users were
exposed to storles of those lving with
schizophrenia.

This research used schizophrania as a case
study to explere the effectiveness of the

thrae stage process, This process could
be used to challenge the stigma
surrounding other conditions

or issues.
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- Google it: There are NUMEROUS
examples like the one on the left

Source:
https://www.google.com/search?q=research+poster&safe=stri
ct&rlz=1C1GCEA_en&source=Inms&tbm=isch&biw=1280&bih
=610#imgrc=KR_st550d9YtMM

© Melanie Hense 26
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Good Luck & Have Fun!
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